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Arts & Culture plays a critical economic 
and social role in Boston and will 

continue to into the future



● The creative workforce as a whole has grown by 5.2% since 2021 and is projected to 
grow by another 12% over the next decade 

● Creative industries support the employment of 70,000 workers in Boston;
○ 35,905 are jobs that are directly related to the creative industry
○ 34,095 are indirect or induced jobs due to the creative industry

● Creative industries also contribute about $15 billion in GDP to Boston’s economy

● Boston’s creative economy workforce provides approx. $0.49 billion in state income 
taxes to the Massachusetts economy



According to survey data conducted by the City of Boston’s research team, suggest that 1 
in 4 working age Bostonians earn income through the arts, culture & the creative 
economy. (This data is available in ZenCity). 

● When surveyed in Q3 2025 (sample 1500):
○ 18.6% of Bostonian’s said that the Creative Economy was their primary source 

of income, with another 9% saying it was their secondary source. 

● When surveyed in Q1 2026 (sample 1500):
○ 18% of Bostonian’s said that the Creative Economy was their Primary source of 

income, with another 7.5% saying it was their secondary source.



However, the space needs of the creative economy 
hasn’t kept up with the growth of the sector. 

Addressing this through strategic cultural planning 
and policy work will be a significant priority for 

MOAC this Mayoral term. 



Through a mission-led approach*, we will hardwire 
arts, culture, and the creative economy into the future 
of Boston to deliver culture as an essential city service. 

*A mission-led approach to government sets clear public priorities 
and aligns policy, investment, and delivery across systems to achieve 
shared, measurable outcomes.
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GROW AND RETAIN 
BOSTON’S CREATIVE WORKFORCE

Build Pathways into Creative Careers

Make Boston More Affordable for its Creatives & Cultural Workers

MISSION 02













MAKE SPACE FOR THE CREATIVE ECONOMY 
TO STRENGTHEN BOSTON’S GLOBAL RELEVANCE

Support Cultural Infrastructure (Production & Consumption)

Position Boston as a Global Creative City

MISSION 01























EXPAND EQUITABLE PARTICIPATION 
IN CULTURAL LIFE 

Enable Everyone to Shape Cultural Life

Advance Culture for the Common Good

MISSION 03
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FY27 GOALS INCLUDE



● Supporting cross departmental efforts demonstrating our value in delivering 
common good through placed-based work in Nubian Square, Downtown Crossing 
and policy areas such as public safety, economic development, climate action, and 
public health.

● Positioning Boston as a global creative city through work with the World Cities 
Cultural Forum. 

● Building on the work of PLAN: Downtown to embed more Arts & Culture into city 
zoning with MOAC developing technical guidance to support implementation. 

● Expanding the Percent for Arts program to deliver world-class artworks that embeds 
local supply chain, production, and fabrication clauses in contracts to ensure 
spending has tangible inclusive economic impacts. 

● Ensuring the 290 North Beacon Program continues to move forward through 
pre-development while exploring the potential to deliver a meanwhile cultural space 
ahead of the long term project outcome.  

● Evolving Boston Family Days to provide more learning and educational opportunities 
for young people in collaboration with our institution and organizational partners.




